Let's get Designing!

Home Learning challenge:

packaging and practising your pitch loter in the project.

Evary single day, people all over the country eat bread. wraps, pittaos ond other savoury snacks os part of o hsalthy
digt. This is a beoming market that is always looking for the neat big thing. Thess foods, as we all know, can taste
and ook quite dull. Your UL5.P (unigue selling peint) needs be focussed on making a bread roll which is unigue and

suitable fer dif ferent distary needs.

To support you as o designer, and to apply your creativity and thinking skills. wou will need to complets o series of
tashs at hema that will feed into your final sales pitch. This will include: breod questionnaires, evaluating existing

| As a designer, you will need to:

Evaluate some existing packaging:
Due: 7t February 2025

Children to draw a food product's packaging and
evaluate its design, impact and effectiveness using
thinking hats.

» Lettering

» Slogansiword choices

« Colour

» [mages

» Language

Technical hotes to Parents/Carens:

Loigiary = Supportyour child to lookat
bread different packaging and
Products displays;
Produce » Complete the guestionnaire;
Maoterials *  [Discuss your child’s design
Hygiene. with them to ensure
iﬁﬂ“"’ﬂ understanding:
T = \Watchand give feedbackon
o — their presentations to help
Savoury the children to evaluate
Ingredients their product.
Properties

EXAMPLE:

The logo is original,
clear and big so
that it can be easily
identified by the

PRINGLES

ORIGINAL

>

The packaging is
clear and simple so
that it is not
confusing of
overwhelming for
the buyer.

Bright red
background is eye
catching to the
buyer and stands
out on the shelves
in supermarket.

There are pictures
of the product on
the front of the
tube to advertise
what is inside. This
might tempt the
buyer more.

All homelearning will be valued by playing an irtegral part in the final sales pitch. It will olsa be shared with different
members of the Year Group wiho will give verbal feedback. Some may also be disployed in the clossrooms.
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